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ABSTRACT

Because of varied terrain in Taiwan, many leisure farms flourish in urban areas. As the
competition increased, how to attract consumers become the problems faced by each farm.
The reason why people pursue leisure activities is nothing more than gain the satisfaction of
body and mind. People now seek not only tangible value of the product, but also the
experience value during consumption. Because of the reason above, leisure farms begin to
shift their traditional marketing strategy to be more experience-oriented. To increase the
income of the farms, they integrate more imagination and creativity into their activities to

attractive consumers.

This study first analyzed the importance of farm experience factor, and discovered that
consumers are more concern about sensory experience than either emotion or action
experience (p<0.05). In other words, the natural ecosystems and scenic in the farm are
important to them because these cannot be seen in the urban area. The experience factors such
as sense, emotion, and action are significantly positive correlated. Though consumers are
concern about sensory experience, the consumer satisfaction after experience is associated

with emotion or action experience. The action experience is an easier way to perform.

This study collected 73 experience activities of leisure farms from 12 leisure forms in
Taiwan and categorized them into creativity, life, and sport-fun three domains. Consumers

value sport-fun experiences, such as biking, rock climbing, paintball, etc. significantly (p
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<0.05) higher than the creativity and life experience. The reason might be that people are busy

and lack of exercise, so they wish to have physical exercises during leisure experiences.

In addition, this study also found that consumers have priority concern about traffic
information and parking facilities of leisure farms. The location is still the key issue to a
success of leisure farms operation. Consumers expect to experience the beautiful scenery and
rich natural ecology in the farm. Managers should design more sport-fun related experience

activities to increase the satisfaction of consumers.

Keywords: leisure farm, experience activity, experience factor
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